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NEWS from ICAA Corporate Partners

The ‘WALK! with Aegis Therapies’ height-
ened spirits with group walks and fun 
wellness activities. Image courtesy of 
Kathryn Abrahamson/Aegis Therapies

EnerG by Aegis presents 
‘WALK!’ events across 
North America
The ninth annual “WALK! with Aegis 
Therapies®” celebrated health and well-
ness at more than 500 locations in the 
United States and Canada during this 
year’s Active Aging Week®. Offered by 
EnerG® by Aegis Therapies in partner-
ship with the International Council 
on Active Aging®, the customizable 
wellness event took place in communi-
ties across the continuum of care plus 
outpatient locations. Programming 
featured physical activity and activi-
ties targeting six additional wellness 
dimensions. Community events engaged 
participants from all ages, including lo-
cal law enforcement, fire departments, 
high schools, community organizations 
and government officials. The “WALK!” 
event highlights “what we encourage 
our patients and customers to do year-
round,” says Aegis Therapies President 
Martha Schram—“to incorporate well-
ness into daily activities.” Explore 
EnerG by Aegis wellness services at 
https://aegistherapies.com/contract-
wellness-services.

Keiser receives award at 2017 
canfitpro expo
Keiser was honored with the prestigious 
Steve Block Vendor of the Year Award 

at the 2017 canfitpro world fitness expo 
in Toronto, Canada, in August. Estab-
lished in memory of the late Steve Block, 
president and one of the founders of 
SPRI® Products, the award is presented 
annually by canfitpro during the open-
ing ceremonies of the five-day expo, 
which attracts more than 200 presenters 
and 16,000 fitness professionals, busi-
ness owners and fitness consumers. In 
Block’s name, Keiser was recognized for 
its delivery of exceptional fitness educa-
tion and commitment to exhibiting at 
world fitness expo. On hand to accept 
the award were Keiser’s Global Direc-
tor of Education Krista Popowych and 
Canadian Sales Manager Mark Kocaba. 
Check out https://www.keiser.com for 
company and product information.

It’s Never 2 Late has welcomed Barbara 
Kandemir to its executive team. Image 
courtesy of It’s Never 2 Late

Financial executive joins iN2L
It’s Never 2 Late® recently named Bar-
bara Kandemir as the company’s chief 
financial officer. In her role, Kandemir 
will be responsible for oversight of 
finance, human resources, legal/compli-
ance and office management. She also 
will lead a number of initiatives, includ-
ing instructional leadership, administra-
tive policy, budget development and 
implementation, and process improve-
ment. Kandemir has held senior finan-
cial executive positions across several 
industries, including with Aperture 
Credentialing, a leading healthcare-pro-
vider credentialing company. “Barbara 

is an accomplished professional, mentor 
and thought leader,” says Tom Bang, 
iN2L’s CEO. “Her extensive experience 
building and enabling organizations for 
accelerated growth is perfectly aligned 
with the direction of iN2L.” To learn 
about the company’s person-centered 
digital engagement, content and tech-
nology solutions for older adults, see 
http://www.in2L.com.

Residents from The Samarkand were 
awarded for raising over USD$500 during 
the Pedal to End Alzheimer’s ‘FUNraiser,’ 
for which they rode CyberCycles. Image 
courtesy of The Samarkand

Covenant communities pedal 
CyberCycles for fundraiser
In late August, residents and staff from 
Covenant Retirement Communities’ 
The Samarkand and Covenant Village 
of Turlock campuses rode their Cyber-
Cycles to raise funds for their local 
Alzheimer’s Associations. More than 
110 people either pedaled a CyberCycle 
or supported riders by donating money 
to help fight Alzheimer’s disease. Com-
bined, the two California communities 
raised USD$6,000+ for their “Pedal 
to End Alzheimer’s” efforts in just one 
week—with four residents from The 
Samarkand raising over $500 each! 

The CyberCycle offers fun opportunities 
for communities to help residents be-
come more engaged and fit, both physi-
cally and cognitively. Programs are not 
only turnkey, but also can be custom-
ized to a community and organization. 
For CyberCycle product information 
and more program details, go online to 
https://cybercycle.bike.
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NEWS from ICAA Corporate Partners Total Brain Health’s presi-
dent educates conference 
attendees about cognitive 
wellness
Cynthia R. Green, PhD, founder and 
president of Total Brain Health (TBH), 
facilitated and presented the preconfer-
ence program “Brain health: The ROI 
of cognitive wellness in active aging” 
at the recent International Council on 
Active Aging Conference and Trade 
Show in Orlando, Florida. Panelists 
included Stacey Judge, Theresa Perry, 
Carol Cummings, Peggy Bargmann, 
Andrew Tubman and Lauren Dowden. 
Additionally, as of press time, Green 
will offer a seminar at the imminent 
LeadingAge Annual Meeting & Expo 
in New Orleans, Louisiana. The TBH 
leader will copresent the session “Mem-
ory wellness training: From evidence to 
implementation” with Cori Cook, activi-
ties coordinator for Galloway Ridge at 
Fearrington, a TBH community partner. 
Find out about TBH and TBH Toolkits 
at https://www.totalbrainhealth.com.

Johnson Health Tech’s specialty fitness retail 
stores are undergoing a rebranding process. 
Image courtesy of Johnson Health Tech

JHT rebrands retail locations 
in the United States
Johnson Health Tech (JHT), whose fit-
ness equipment brands include Matrix 
Fitness, recently announced that its re-
tail division, Johnson Health Tech Retail 
Inc., is rebranding 100 specialty fitness 
locations in the United States. These 
stores will unite under the name Johnson 
Fitness and Wellness, a newly launched 
brand in the US market. With more 
than 300 retail locations worldwide, 
JHT aims to align all of its stores under 
this unified, global brand identity. JHT 
Retail President Bob Zande comments, 

“We aim to elevate the home fitness ex-
perience by offering a complete wellness 
solution, ensuring consumers find the 
right equipment, are confident using it 
and have the support needed to achieve 
their wellness goals.” Refer to http://
www.johnsonfitness.com and https://
www.matrixfitness.com for information.

Conductorcise events 
promote active aging
Following road trips earlier in the 
month, Conductorcise® was in full swing 
for the 15th annual Active Aging Week®, 
held September 24–30. Maestro David 
Dworkin brought his “physical exercise 
to classical music” program to Atria 
West 86 in New York City on September 
23, getting a jump start on this year’s 
campaign celebrating healthy, active 
aging. On September 25, Dworkin pre-
sented his workout at two Atria commu-
nities: Atria Tanglewood and Atria Lyn-
brook, both located in Lynbrook on New 
York’s Long Island. Finally, the Maestro 
headed to Capital University in Colum-
bus, Ohio, where he led his program 
for the “Older but Bolder” active-aging 
series, organized by the university’s 
Nursing Program, on September 28. To 
discover more about the Conductorcise 
program and certification, view http://
www.conductorcise.com.

Life Fitness equipment to 
connect with Apple Watch 
In recently announced news, Life Fit-
ness cardio equipment will pair “wire-
lessly and seamlessly” with Apple Watch 
through the company’s new innovation, 
LFconnect, which allows exercisers to 
track heart rate, calories burned, dis-
tance, speed, incline and other measure-
ments. To establish a connection, the 
user taps Apple Watch to the fitness 
console—there is no need to download 
additional apps, press extra buttons or 
navigate menus. Once connected, Apple 
Watch and the fitness machine exchange 
data. Connectivity with Apple Watch 
is available first on Discover SE3 HD 
Tablet consoles, with other Life Fitness 
family brands to benefit in the future, in-
cluding Cybex and SCIFIT. Jaime Irick, 
Life Fitness president, says the com-
pany is “excited” to offer this “innova-
tion to the fitness industry.” Visit http://
www.lifefitness.com for further details. 

Participants relax in a SwimEx 1000 T 
therapy pool before filming the ‘Aqua-
Dance’ video provided as an Active Aging 
Week resource. Image courtesy of SwimEx

SwimEx celebrates Active 
Aging Week 
In September 2017, SwimEx Inc. marked 
its third consecutive year as a national 
sponsor of Active Aging Week®, the an-
nual celebration of aging and active liv-
ing led by the International Council on 
Active Aging®. For this year’s campaign, 
the company provided free “Theme 
Day” resources that hosts could use to 
offer participants a fun “AquaDance” 
class. “We are a very proud sponsor of 
Active Aging Week,” says Director of 
Marketing and Corporate Relations 
Deborah Cox. “Our goals at SwimEx 
align completely with ICAA’s objectives. 
Together, we hope to raise awareness of 
the immense benefits gained by living 
a healthy, active lifestyle—at any age.” 
To learn about SwimEx swim spas and 
pools, visit https://www.swimex.com. 
“AquaDance” resources remain available 
online at http://activeagingweek.com/
themedays/swimex-aqua-dance.php.

The International Council on Active 
Aging® connects ICAA members with com-
panies interested in doing business with 
them and in supporting the active-aging 
industry. This program, established in 
2003, is rooted in the belief that collabora-
tive relationships between these organiza-
tions help advance the industry. As the 
industry has evolved, so have the organi-
zations that serve and supply the market, 
along with their products and services. To 
better convey the nature of these relation-
ships, ICAA has renamed the initiative the 
ICAA Corporate Partner Program.


